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Abstract

This research aimed to: 1) study the context of Chinese film dissemination in
Thailand from a marketing communication perspective, 2) evaluate the economic,
cultural, and social impacts of Chinese film dissemination in Thailand, and 3) propose
strategic and policy guidelines for developing the dissemination of Chinese films in
Thailand. This qualitative study utilized two main research tools: document research
and in-depth interviews with key informants selected via purposive sampling and
maximum variation sampling. A total of 46 informants covered four groups:
1) Chinese film producers and exporters, 2) Thai distributors and intermediaries,
3) supporters and influencers, and 4) Thai audiences who prefer Chinese films. Data
were analyzed using content analysis and descriptive analysis.

The research founded that 1) In terms of context, the market has recently
contracted and featured bi-polar concentration, with a significant channel shift from
cinemas to streaming platforms. Deep localization strategies were employed to
overcome cultural discount. 2) Regarding impacts, significant positive economic
impacts were found, notably the generation of film tourism. However, cultural
impacts were mixed; audiences appreciated production technology but clearly
resisted state-led soft power content, leading to a phenomenon of oppositional
decoding on social media. 3) Regarding guidelines, the industry faced three layers of
structural pressure. Therefore, the study proposed strategies of cultural translation
focusing on Buddhist aesthetics, genre-target audience matching, and co-production
emphasizing shared cultural values. The study indicated that success in disseminating
Chinese films depended not only on the message itself but also on adapting
communication channels and the audience's decoding processes within different
cultural contexts. This requires policy-level support mechanisms and deep cultural

translation to further reduce cultural discount.
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