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Abstract

This research aimed to: 1) study and explain the models, management
processes, and communication strategies used by the Henan provincial government
in disseminating public policies via social media, and 2) explore the public's
perception, satisfaction, and expectations regarding such communication in the
context of modern media. A mixed-methods research design was employed,
integrating both qualitative and quantitative approaches. For the qualitative
component, in-depth interviews were conducted with 10 key informants, including
government officials, academics, and citizens who actively used social media.
Content analysis was also carried out on official government accounts across
platforms such as WeChat, Weibo, and Douyin, alongside document analysis of
relevant policy communication materials. In the quantitative phase, data were
collected using a structured questionnaire administered to a multi-stage random
sample of 500 citizens in Henan Province. Descriptive and inferential statistics were
used to analyze the data, including Spearman's rank correlation, t-tests, ANOVA, and
multiple regression.

The findings revealed that Henan Province had developed a systematic,
multidimensional approach to public policy communication through social media.
Each platform served a specific communication purpose: Weibo for breaking news
and strategic messaging, WeChat for in-depth content and government services, and
Douyin for the creative promotion of tourism and cultural content. The province had
also launched integrated digital platforms that facilitated public access to
government services. It had strategically partnered with Key Opinion Leaders (KOLs)
that enhanced public engagement. In terms of management structure, Henan
adopted a centralized (top-down) model under the supervision of the Chinese
Communist Party, coordinated through interagency mechanisms that ensured unified
messaging. Nevertheless, digital platforms enabled public participation through
interactive features, reflecting a shift toward two-way communication in the digital

era. Quantitative results indicated that the public demonstrated relatively high levels



of awareness, satisfaction, and expectations toward public policy communication,
particularly among frequent social media users. However, disparities persisted in
access and engagement between urban and rural populations. Statistically significant
relationships were found between awareness and satisfaction levels and variables

such as age, occupation, and frequency of social media usage.
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