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Abstract

This research aimed to: 1) examine AIGC technology and its effects on the
creative process and the quality of business photography, 2) analyze approaches for
integrating AIGC technology into the workflow of business photography, and 3) study
the impact of AIGC technology on professional development and the skills required
of business photographers. This study employed a mixed-methods research design.
For the quantitative component, an online questionnaire was administered to 326
respondents, and the data were analyzed using descriptive and inferential statistics in
SPSS. For the qualitative component, in-depth interviews were conducted with 15
key informants, including business photographers, project managers in advertising
companies, and developers of AIGC technology.

The research findings revealed that AIGC was an essential tool for creative
work and project planning. It helped entrepreneurs generate ideas and visual mock-
ups quickly (x = 4.31). However, it still had limitations in the realism and emotional
depth of the images (x = 3.09) and could not fully replace human creativity (x =
1.83). Integrating AIGC into the workflow reduced time and production steps,
increased flexibility, lowered costs, and shifted photographers' roles toward directors
or creative directors who focused on conceptual design and artistic storytelling. At
the same time, AIGC was well-suited to commercial work that required high
standards, but caution was warranted for work that demands realism or deep
emotional expression. In the long term, AIGC will not replace photographers; instead,
it will transform their roles into creative thought leaders and intelligent users of Al
tools. This reflected the fact that human qualities and creative vision remain

irreplaceable values.
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