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Abstract

This research aimed to: 1) study the communication methods of television
hosts' characteristics on online media, and 2) study the relationship between
personal factors and the communication of television hosts' characteristics on online
media. The research instrument measured host communication characteristics,
including host characteristics, verbal communication, nonverbal communication, and
storytelling/content creation. This study employed a quantitative research approach.
Data were collected from 400 Chinese Douyin users, selected via quota and
convenience sampling. The statistics used for data analysis included frequency
distributions, percentages, means, standard deviations, t-tests, and F-tests for analysis
of variance.

The research findings revealed that: 1) the overall communication of
television hosts' characteristics on online media were at the highest level, with a
mean of 4.41. Key aspects included appropriate makeup and attire, the ability to
attract viewers, correct language usage and pronunciation, proper tone and speech,
natural conversation initiation, and interesting content presentation skills. 2) Personal
factors had a statistically significant relationship with the communication of television
hosts' characteristics on online media at the 0.05 level. The results of this research
can serve as guidelines for identifying and communicating the characteristics of high-

quality and popular hosts in online media.
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