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Abstract

This research aimed to: 1) study the creation of emotional short film content
for online media related to products and services, 2) examine the production
processes and strategies used by directors in short films and their impact on
conveying the advertised product, and 3) analyze the business models of media
production companies that create content appealing to diverse generational
audiences. This qualitative study employed in-depth interviews with three well-
known and reputable advertising directors from Hainan Province, People's Republic
of China. The short films were produced in alignment with the principles of creative
content creation. The selection of these participants ensured the research was
effective and gathered accurate data.

The research findings revealed that: 1) Emotional Content Creation: The
creation of short films involved incorporating emotional elements. Screenplays were
developed to meet audience needs and adapted to the current era. The outcome
depended on the director's and creator's vision for the work. 2) Content Marketing
Adaptation: Content marketing could be adjusted according to the social, economic,
and political environment, all of which were variables in production. 3) Business
Establishment: The media production industry was highly competitive. Therefore, it
was necessary to develop content that was accepted, distinctive, and ultimately
memorable. 4) Reaching Diverse Generations: To reach a wide range of generations, it

was essential to understand the behaviors of each target group.
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