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Abstract

This research aimed to: 1) examine the level of photographic innovation
management in the era of media convergence in China; 2) analyze technological,
social, and economic factors influencing photographic innovation management; and
3) propose approaches for developing photographic innovation management in
accordance with digital media transformation. The study employed a quantitative
research methodology, and data were collected from a sample of 278 respondents
and analyzed using descriptive statistics and inferential statistics.

The findings revealed that most respondents were aged 25-34 years and had
more than 5 years of photography experience. This indicated that the use of Al and
digital technologies in photography was not limited to beginners but was also
embraced by professionals seeking to enhance creativity. Moreover, technological
factors, especially Al development, image processing, and high-speed network
connectivity, significantly affected the management of photographic innovation,

while social and economic factors played secondary roles.
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