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Abstract

This study aimed to: 1) examine the needs, behaviours, and attitudes of Chinese
tourists toward Pattaya in the current context, and 2) explore strategic communication
approaches to revitalizing Pattaya’s tourism industry to target these tourists. This
research employed a qualitative methodology; data were collected from four groups of
key informants: Chinese tourists in Pattaya, executives of tourism-related organizations,
scholars in marketing communication, and tourism entrepreneurs in Pattaya.

The findings revealed that the primary needs of Chinese tourists toward Pattaya
could be categorized into five aspects: safety and confidence, cleanliness and
environmental quality, fair pricing with transparent standards, diverse cultural
experiences, and distinctive tourism activities. Chinese tourists’ behaviours extended
beyond beach leisure and nightlife to encompass economic, cultural, and environmental
value-seeking experiences. Their attitudes indicated that Pattaya remained an attractive
destination; however, improvements were needed in safety, cleanliness, and
personalized service. The study further showed that revitalizing Pattaya’s tourism
industry required the use of integrated marketing commmunication (IMC) strategies that
combined online and offline channels. These included the use of Chinese social media
platforms in collaboration with influencers, the organization of Thai-Chinese cultural
events, joint promotions with airlines and tourism businesses, and the development of
tourist-friendly facilities, such as Chinese-language signage and digital payment systems
via Alipay and WeChat Pay. Moreover, enhancing the brand value of Pattaya as a
distinctive destination that integrates nature, culture, and entertainment was crucial in
building trust, stimulating decision-making, and encouraging repeat visits. The study
provided practical implications for policymaking, marketing strategies, and the
management of Pattaya’s tourism industry, to respond to the demands of the Chinese

tourist market and foster long-term sustainability in Thailand’s tourism sector.
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