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Abstract

This research aimed to: 1) study the current status of image communication
of private schools in the online media era and 2) study the image communication
strategies of private schools in the online media era. This study employed a
quantitative method, administering a questionnaire to a sample of 400 parents of
children attending private schools in Haikou. The sample group were selected via
quota sampling. The sample size was calculated proportionally to the population
size using Taro Yamane's formula. The statistics used in the data analysis were
frequency distributions, percentages, means, and standard deviations.

The research results indicated that the schools communicated their images
directly and appropriately through online media. There were explanations or
communications with parents or related groups when there were issues or
emergencies in management, and the school's provision of information on online
media was sufficient to meet the needs. In terms of image, the highest level of
opinion was social responsibility and service to society. There was a good curriculum.
Teachers possessed knowledge and skills, including a robust educational quality

assurance system and transparent, auditable operations.
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