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Abstract

This study aimed to: 1) analyze the ethical challenges faced by news
organizations in the new media era within the context of digital transformation and
the preservation of professional credibility, and 2) propose concrete policy
recommendations for ethical practices in this changing environment. The research
examined the dynamics of media during the digital transition and their impact on
professional standards of credibility, and outlined actionable guidelines for ethical
governance in media organizations. A qualitative research methodology was
employed, using in-depth interviews with media practitioners, news consumers, and
media scholars, as well as document analysis and a review of related studies, to
obtain comprehensive insights.

The findings revealed that media ethics served as a fundamental basis for
maintaining trustworthiness and news quality. However, news organizations in the
digital age faced multiple challenges, including the rapid spread of misinformation
through social media, privacy violations that have become a critical issue in the
digital society, biased reporting under political and economic pressures, and
information overload that undermines the health of the media ecosystem.
Furthermore, the study highlighted the ongoing challenge of balancing speed and
accuracy in news reporting, which was regarded as a top priority among media
organizations in Haikou. Theoretical analysis indicated that ethical deficiencies in the
media not only affected organizations at the industrial level but also had systemic
impacts on society and the public, including declining trust, increased social
polarization, and diminished quality of public participation. These findings resonated
with public sphere theory and news literacy theory, both of which emphasized that
the accuracy and fairness of news directly influenced decision-making and societal
stability. The policy recommendations derived from this study included strengthening
institutional standards of media ethics, integrating fact-checking mechanisms across
all stages of news production, establishing clear and robust privacy protection

systems, and developing dynamic governance mechanisms to adapt to technological,



economic, and social changes. This research contributes to the academic and
practical advancement of media ethics management in the new media era, with
particular relevance to Haikou, a strategic area of China’s development as a free
trade port and a hub of mass communication.
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