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Abstract

This research aimed to: 1) examine the online marketing communication practices
of duriantradersin China, and 2) investigate the relationship between personal demographic
variables and the online marketing communication of durian traders in China. A quantitative
research methodology was employed, and data were collected from 400 durian traders in
China through quota sampling combined with convenience sampling. The statistical tools
used for data analysis included frequency distribution, percentage, mean, and standard
deviation. Hypothesis testing were conducted using t-test, F-test, one-way ANOVA with
Scheffe's post hoc comparison, and Pearson's correlation analysis.

The findings revealed that: 1) the overall online marketing communication practices
of durian traders—specifically online advertising, online public relations, online sales
promotion, online personal selling, and online direct marketing—were at the highest level,
with an overall mean score of 4.24; and (2) demographic variables, namely gender, age, and
educational level, were significantly correlated with all dimensions of online marketing

communication at the 0.05 level.
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