avansuabumdniaassinsiwwssi



184

UIFIUIUNIN

Reuters. (2025, June 17). China’s online literature expands overseas readership in
cultural export push. Reuters. Retrieved from https://www.reuters.com
/markets/emerging/chinas-online-literature-expands-overseas-readership-
cultural-export-push-2025-06-17/?utm_source=chatgpt.com

The State Council of the People’s Republic of China. (2025, May 10). Online literature
reading market continues growth in 2024. State Council Information Office.
https://english.www.gov.cn/archive/statistics/202505/10/content WS681e972
fc6d0868fde8f26a8.html

Ren, Xiang, & Montgomery, Lucy. (2012). Chinese online literature: Creative consumers
and evolving business models. Arts Marketing: An International Journal, 2(2),
118-130.

LeadLeo Research Institute. (2021, March). 2021 China internet literature industry
overview. LeadlLeo. https://pdf.dfcfw.com/pdf/H3 AP202104021480675415
_1l.pdf

Aaker, D. A.,, & Moorman, C. (2023). Strategic market management. John Wiley & Sons.

Al Adwan, A.,, Aladwan, K. M., & Al-Adwan, A. S. (2019). E-marketing strategic for
Jordanian small business to increase sale in local e-market. Academy of
Strategic Management Journal, 18(6), 1-13.

Ali, B. J., & Anwar, G. (2021). Marketing Strategy: Pricing strategies and its influence on
consumer purchasing decision. Ali, BJ, & Anwar, G.(2021). Marketing Strategy:
Pricing strategies and its influence on consumer purchasing decision.
International journal of Rural Development, Environment and Health
Research, 5(2), 26-39.

Alnaim, A., & Albarg, A. (2023). Impact of digital marketing on consumer behavior: A
quantitative analysis on fast fashion industry in the KSA. International Journal
of Data and Network Science, 7(3), 1059-1066.

Algahtani, M. H. (2020). From the traditional marketing mix (4Ps) in sport to new
marketing mix (3Ps): Toward a paradigm shift from practitioner’s perspective.

Alsem, K. J. (2023). Strategic Marketing Planning: A Step-by-Step Approach. Taylor &
Francis.

Amalia, S. I., & Mohammad, W. (2023). Mintzberg's 5Ps Strategic Management Model at
Yuda Curtain Shop. Himeka: Journal of Interdisciplinary Social Sciences, 1(1),
83-89.



185

Amoako, G. K. (2020). A conceptual framework: Corporate environmental management
activities and  sustainable competitive advantage. Management of
Environmental Quality: An International Journal, 31(2), 331-347.

Appel, G., Grewal, L., Hadi, R., & Stephen, A. T. (2020). The future of social media in
marketing. Journal of the Academy of Marketing science, 48(1), 79-95.

Aragoncillo, L., & Orus, C. (2018). Impulse buying behaviour: an online-offline
comparative and the impact of social media. Spanish Journal of Marketing-
ESIC, 22(1), 42-62.

Auxier, B., & Anderson, M. (2021). Social media use in 2021. Pew Research Center, 1, 1-
4.

Breakenridge, D. K. (2008). PR 2.0: New media, new tools, new audiences. Ft Press.

Burton, J. L., Gollins, J., McNeely, L. E., & Walls, D. M. (2019). Revisiting the relationship
between ad frequency and purchase intentions: How affect and cognition
mediate outcomes at different levels of advertising frequency. Journal of
Advertising Research, 59(1), 27-39.

Chen, T., Peng, L., Yin, X,, Rong, J., Yang, J., & Cong, G. (2020, July). Analysis of user
satisfaction with online education platforms in China during the COVID-19
pandemic. In Healthcare (Vol. 8, No. 3, p. 200). MDPI.

Chun, W. H. K,, Fisher, A. W., & Keenan, T. (2004). New media, old media: A history and
theory reader. Routledge.

Cochran, W. G. (1977). Sampling techniques. John Wiley& Sons.

Cope, B., & Kalantzis, M. (2009). New media, new learning. In Multiliteracies in
motion (pp. 99-116). Routledge.

da Silva Fernandes, J. (2022). Optimization of a B2B Customer experience: analysis,
design and planning of a customer centric approach.

Dally, D., Sinaga, O., & bin Mohd Saudi, M. H. (2021). The Impact Of 7p’s Of Marketing
on The Performance of The Higher Education Institutions. Review of
International Geographical Education Online, 11(3).

Deborah, M., Melinda, A., Chang, A., & Karmagatri, M. (2021). Digital branding and online
marketing communication strategy optimization: A case study of a small hits
beverage business. In2nd South American Conference on Industrial
Engineering and Operations Management, IEOM 2021 (pp. 1011-1020).

Ding, Y., DeSarbo, W. S., Hanssens, D. M., Jedidi, K., Lynch, J. G., & Lehmann, D. R. (2020).
The past, present, and future of measurement and methods in marketing
analysis. Marketing Letters, 31, 175-186.



186

Ding, Y., DeSarbo, W. S., Hanssens, D. M., Jedidi, K., Lynch, J. G., & Lehmann, D. R. (2020).
The past, present, and future of measurement and methods in marketing
analysis. Marketing Letters, 31, 175-186.

Do, Q., & Vu, T. (2020). Understanding consumer satisfaction with railway transportation
service: An application of 7Ps marketing mix. Management Science
Letters, 10(6), 1341-1350.

Dolnicar, S. (2022). Market segmentation for e-tourism. In Handbook of e-Tourism (pp.
849-863). Cham: Springer International Publishing.

Endwia, S. M., Kusumawati, N., & Irawan, A. (2021). Factors Influencing Customer
Satisfaction and Loyalty of Online Educational Platform in Indonesia: Analysis
of E-Service Quality Factors. no. August, 11-13.

Falebita, O. A.,, Ogunlusi, C. F., & Adetunji, A. T. (2020). A review of advertising
management and its impact on consumer behaviour. International Journal of
Agriculture Innovation, Technology and Globalisation, 1(4), 354-374.

Flew, T. (2007). New media: An introduction. Victoria: Oxford University Press.

Fuchs, C. (2011). New media, web 2.0 and surveillance. Sociology compass, 5(2), 134-
147.

Fuery, K. (2017). New media: Culture and image. Bloomsbury Publishing.

Gane, N., & Beer, D. (2008). New media: The key concepts. Berg.

Gogoi, B. J. (2020). Do impulsive buying influence compulsive buying?. Academy of
Marketing Studlies Journal, 24(4), 1-15.

Gornostaeva, Z. V., Lazareva, N. V., Bugaeva, M. V., Gribova, O. V., & Zibrova, N. M.
(2019). DIRECTIONS AND TOOLS OF STRATEGIC MARKETING MANAGEMENT OF
RETAIL TRADE ENTERPRISES IN MODERN RUSSIA ON THE BASIS OF QUALITY
MANAGEMENT. International journal for quality research, 13(2).

Hasan, M. M., & Islam, M. F. (2020). The Effect of Marketing Mix (7Ps’) on Tourists’
Satisfaction: A Study on Cumilla. The Cost and Management, 48(2), 30-40.

Hendler, F., LaTour, K. A., & Cotte, J. (2022). Temporal orientation and customer loyalty
programs. Cornell Hospitality Quarterly, 63(4), 448-464.

Hennig-Thurau, T., Malthouse, E. C., Friege, C., Gensler, S., Lobschat, L., Rangaswamy,
A., & Skiera, B. (2010). The impact of new media on customer
relationships. Journal of service research, 13(3), 311-330.

Henning, M. (2006). New media. A companion to museum studies, 302-318.

Ho, C. I, Liu, Y., & Chen, M. C. (2022). Factors influencing watching and purchase
intentions on live streaming platforms: From a 7Ps marketing mix

perspective. Information, 13(5), 239.



187

Ho, W. R., Tsolakis, N., Dawes, T., Dora, M., & Kumar, M. (2022). A digital strategy
development framework for supply chains. IEEE Transactions on Engineering
Management.

Holt, K., Ustad Figenschou, T., & Frischlich, L. (2019). Key dimensions of alternative
news media. Digital Journalism, 7(7), 860-869.

Hu, M. K, & Kee, D. M. H. (2022). SMEs and business sustainability: Achieving sustainable
business growth in the new normal. In Research anthology on business
continuity and navigating times of crisis (pp. 1036-1056). IGI Global.

Hutt, M. D., & Speh, T. W. (2021). Business marketing management: B2B. South-Western,
Cengage Learning.

Ibrahim, B. (2022). Social media marketing activities and brand loyalty: A meta-analysis
examination. Journal of Promotion Management, 28(1), 60-90.

Jain, R., & Jain, S. (2022). Analyzing and Exploring the Effectiveness of Each Element of
7Ps of Marketing Mix. International Journal of All Research Education and
Scientific Methods (IJARESM), 10(1), 2455-6211.

Khan, E. I, Atig, M., Raza, M., Sheikh, D. A.,, & Saboor, A. (2023). FACTOR IMPACTS
CUSTOMER SATISFACTION IN THE CONTEXT OF ONLINE SHOPPING IN
PAKISTAN: A QUANTITATIVE STUDY. Priority-The International Business
Review, 1(2), 19-31.

Khan, M., Tanveer, A., & Zubair, D. S. S. (2019). Impact of sales promotion on consumer
buying behavior: a case of modern trade, Pakistan. Impact of sales promotion
on consumer buying behavior: a case of modern trade, Pakistan. Governance
and Management Review, 4(1), 38-53.

Khmiadashvili, L. (2019). Digital marketing strategy based on hotel industry study in
Thilisi. International E-Journal of Advances in Social Sciences, 5(14), 922-927.

Komari, A., Indrasari, L. D., Tripariyanto, A. Y., & Rahayuningsih, S. (2020, July). Analysis
of SWOT marketing strategies and 7P influence on purchasing decision.
In Journal of Physics: Conference Series (Vol. 1569, No. 3, p. 032002). IOP
Publishing.

Kumar, A., Chaudhuri, D. S., Bhardwaj, D. A., & Mishra, P. (2021). Impulse buying and
post-purchase regret: a study of shopping behavior for the purchase of grocery
products. Abhishek Kumar, Sumana Chaudhuri, Aparna Bhardwaj and Pallavi
Mishra, Emotional Intelligence and its Impact on Team Building through
Mediation of Leadership Effectiveness, International Journal of
Management, 11(12), 2020.



188

Kushwaha, B. P., Kaur, G., Singh, N., & Sharma, A. (2022). Integrating employees,
customers and technology to build an effective sustainable marketing
strategy. International Journal of Sustainable Society, 14(4), 310-322.

Ma, C., & Cheok, M. Y. (2022). The impact of financing role and organizational culture
in small and medium enterprises: Developing business strategies for economic
recovery. Economic Analysis and Policy, 75, 26-38.

Malicha, D. (2022). Role of Strategic Marketing Management Practice In Business
Profitability. Academy of Marketing Studlies Journal, 26(2).

Malter, M. S., Holbrook, M. B., Kahn, B. E., Parker, J. R., & Lehmann, D. R. (2020). The
past, present, and future of consumer research. Marketing Letters, 31, 137-
149.

Meena, S. (2018). Consumer psychology and marketing. Age, 21(30), 43.

Mittal, V., Han, K, Lee, J. Y., & Sridhar, S. (2021). Improving business-to-business
customer satisfaction programs: Assessment of asymmetry, heterogeneity, and
financial impact. Journal of Marketing Research, 58(4), 615-643.

Moreira, A. C., Fortes, N., & Santiago, R. (2017). Influence of sensory stimuli on brand
experience, brand equity and purchase intention. Journal of Business
Economics and Management, 18(1), 68-83.

Ortiz-Ospina, E., & Roser, M. (2023). The rise of social media. Our world in data.

Panda, M., & Mishra, A. (2022). Digital marketing. See discussions, stats, and author
profiles  for  this  publication at:  https://www.  researchgate.
net/publication/358646409.

Park, S. (2020). Marketing management (Vol. 3). Seohee Academy.

Platania, M., Platania, S., & Santisi, G. (2016). Entertainment marketing, experiential
consumption and consumer behavior: the determinant of choice of wine in
the store. Wine Economics and Policy, 5(2), 87-95.

Pojoga, V., Neagu, L. M., & Dascalu, M. (2020). The Character Network in Liviu Rebreanu's
lon: A Quantitative Analysis of Dialogue. Metacritic Journal for Comparative
Studies and Theory, 6(2), 23-47.

QuestMobile(2024), 2023 4 sABIMEELIRE

Ravangard, R., Khodadad, A., & Bastani, P. (2020). How marketing mix (7Ps) affect the
patients’ selection of a hospital: experience of a low-income country. Journal
of the Egyptian Public Health Association, 95(1), 1-8.

Reisch, L. A., & Zhao, M. (2017). Behavioural economics, consumer behaviour and

consumer policy: state of the art. Behavioural Public Policy, 1(2), 190-206.



189

Roelofs, J., Hoogendijk, C., & Tjew-A-Sin, V. (2022). Are you customer-centric in name
only?. Compact, 4.

Sahi, G. K., Devi, R., Gupta, M. C., & Cheng, T. C. E. (2022). Assessing co-creation based
competitive advantage through consumers’ need for differentiation. Journal
of Retailing and Consumer Services, 66, 102911.

Salminen, J., Mustak, M., Corporan, J., Jung, S. G., & Jansen, B. J. (2022). Detecting pain
points from user-generated social media posts using machine
learning. Journal of Interactive Marketing, 57(3), 517-539.

Saxena, M. N. (2022). Approaches of Targeting, Positioning and Market
Segmentation. Message from the Editor-in-Chief.

Schlegelmilch, B. B. (2022). Segmenting targeting and positioning in global markets.
In Global Marketing Strategy: An Executive Digest (pp. 129-159). Cham:
Springer International Publishing.

Singh, J. (2022). Impact of New Media on the News Content of Dainik Jagran: A
Quantitative Analysis. Global Media Journal, 20(50), 1-5.

Siripipatthanakul, S., & Chana, P. (2021). Service marketing mix (7Ps) and patient
satisfaction in clinics: A review article. International of Trend in Scientific
Research and Development, 5 (5), 842-850.

Sohn, Y. S, & Ko, M. T. (2021). The impact of planned vs. unplanned purchases on
subsequent purchase decision making in sequential buying situations. Journal
of Retailing and Consumer Services, 59, 102419.

Soni, V. (2022). Role of Temporal, Demographic, and Behavioral Factors in Customer
Conversion Through Dynamic Creative Optimization in the Consumer-
Packaged Goods Setting. International Journal of Business Intelligence and Big
Data Analytics, 5(1), 46-56.

Stankevich, A. (2017). Explaining the consumer decision-making process: Critical
literature review. Journal of international business research and
marketing, 2(6).

Stavros, K., Kagioglou, F. A, & Papaevangelou, O. (2022). Strategic Marketing
Management Influence on Making E-Commerce Promotions. International
Journal of Scientific Research and Management (LUSRM), 10(01), 2949-2955.

Terho, H., Mero, J., Siutla, L., & Jaakkola, E. (2022). Digital content marketing in business
markets: Activities, consequences, and contingencies along the customer

journey. Industrial Marketing Management, 105, 294-310.



190

Thomas, J., & Preethi, N. (2022, February). Customer Segmentation in the Field of
Marketing. In 2021 4th International Conference on Recent Trends in
Computer Science and Technology (ICRTCST) (pp. 401-405). IEEE.

Turienzo, J., Cabanelas, P., & Lampon, J. F. (2023). Business models in times of
disruption: The connected and autonomous vehicles (uncertain) domino
effect. Journal of Business Research, 156, 113481.

Varadarajan, R. (2020). Customer information resources advantage, marketing strategy
and business performance: A market resources based view. Industrial
Marketing Management, 89, 89-97.

Varadarajan, R. (2020). Customer information resources advantage, marketing strategy
and business performance: A market resources-based view. Industrial
Marketing Management, 89, 89-97.

Vieira, V. A,, de Almeida, M. I. S., Agnihotri, R., da Silva, N. S. D. A. C., & Arunachalam, S.
(2019). In pursuit of an effective B2B digital marketing strategy in an emerging
market. Journal of the Academy of Marketing Science, 47, 1085-1108.

Wertenbroch, K., Schrift, R. Y., Alba, J. W., Barasch, A., Bhattacharjee, A., Giesler, M, ...
& Zwebner, Y. (2020). Autonomy in consumer choice. Marketing letters, 31,
429-439.

Ye, Y., & Lau, K. H. (2022). Competitive green supply chain transformation with dynamic
capabilities—an  exploratory case study of Chinese electronics
industry. Sustainability, 14(14), 8640.

Yurizka, Q., Simanjuntak, M. B., & Sihombing, J. (2022, May). Self-Acceptance Study in
the Korean Drama Series Our Beloved Summer (Intrinsic Analysis of the Main
Character’s Character). In Prosiding Seminar Nasional Inovasi Pendidikan.

SeTFTt, & B R (2019). VE TEAT IR T S MR R MY R SR BRARTIT T, 1
FAKFFW: GHH SRR, (1), 136-144,

MRER. (2019). #7720 1€ F 317 22 X0 1 7217 2797 77 (Doctoral dissertation, I
DL AR TR ).

R (2021). B IR S 1 SRS R AT 27/ T i,

XA, (2020). B E T L LRIR S R B, B, 8, 67-88.

1T (2020). FFrARIAEL TR GEAR NV E SHEL R, 0L 57, (21), 21-22.

22, (2020). TH 2 CUBN Ik S &R (O B AT O BB HLH] 5 SRUERT 5. 228 R F
7, 19, 56-58.

2. (2020). T 7Ps HHI P it 1A 15 E #1520 K] 3 9 B K 7 eI (Master's
thesis, YLPUITE K ).

TR, EU, & XIRG. (2020). NRITER. B 7EH.



191

G (2021). & T E 1T 5B B9 AL # e 0 - 2B = T 1
ZF (Master's thesis, WL T/ K57).

BAAGEH, & TR, (2021). kA X Ja ARV 2 & AT N se st 5. 24110036
AFFIR (HEFLFR), 48(2).

T, (2020). ETAAT BRI, 2O EHETL.

BHEE. (2021). MIZENGHY 15 L FXT T 78 25 1T 4 B SR 952 78 (Master's thesis, 78

ZH TR
PR, & HASHE. (2022). 2£T B 3h “/NREI” KIS RIS ARG BRI . B4
L.

UK. (2021). HE T ERF G BT B RO 7. J7 5 7R,

R, & mIEA. (2020). 2T AR el /N Ul A (B WX K 22 2 s e S5 0 5. A 47
BEFE S, 3(2),41-44.

AR HL(2020). HTART 5 BB R IR B SR 9. 7/ 15 7.

X% . (2020). /NUEEHERAR. BT IL 1

X, & AR, (2020). HritiA ) & B 4 SRS W 9. 1L PLIE, 3.

MIERER, ST, & MHE 2R, (2020). 4 93547 9 70 A IR H B S50 MBS, BRAE A4
5T REW. SFEZE S EPE, 42(3), 35-56.

BBUE. (2021). FiEH B XTHEARE BRI, AR

/AN (2022). F T Tl BB P 6 10 389 18 AR 25 W 3 B st 9. o [ 5 2 )
£ 30(11), 239-249.

TRIEMG. (2019). FHRML-T B “ TEEFIEGTE” FIEREVIL. (Master's thesis, LR K22).

1. (2019). JIIL 2 B F 7 78 17 0952 A 2 F 77 (Master's thesis, 1] bR M.
K.

1R FE. (2020). FARIET 5 L2 FCIEFT I 1EHF L. (Master's thesis, i ARRE).

INVELE, & EEE. (2012). BN XL 1 sem 55 Tt. 25/CH£75, (1), d6-

1 (=

G

48.
TIRPE. (2022). REHET 5t N R EAR S EEARRL & & BRI TR 1T, 77 [ £ 17,
7%, 2, 67-69.

FAESE. (2019). B 44 AL F5 40 BE 1) 2007 A0 540 BEALYE AL . B I b A 7
7, 33(3), 16-18.

T4 (2019). FriiAARTs 5= T TR E FALHT R AR QT 7. 4, 2.

T4k, (2019). A IHRIAT MBS R HAET S EH P I IR A& g, (22),
10-11.

F%, & T J7 R (2013). WHT AR AL IRBI FCAE B, L A F R N T SF
IR, (4), 93-103.

HFH. (2019). IR SEAIE BN T, 28D id i 7).



192

Yk, Bk, sk, & 2595, (2019). FET-1H P AT A EL AL 2 A0S 8 SRS i T —
— VLR S92 2 . Yo, 12.

[, & FAT. (2020). #p& G A BHAINBUR 25 =0t I A5
7R

H IR, & BASCHR. (2021). M AR B SCAUAL R e sl S L BRAR [ B 27 /] 5 1% 76 1 F
£, 74(1), 107-117.

EIRKIN. (2020). MYZ5 [17EX] 71 78217 2968 [A1 T 52 7 75 (Doctoral dissertation, £#
T ALK ).

M. (2020). MR R EEE S NE-E. 25/CHEM, 8, 91-94.

JEIE. (2022). FEARATUE 140 5 X 2% L 28 AR A —— P9 28 Tl RIS Ak Rk B 1 1k L
RER. #E B, 3, 75-82.

sk ile. (2022). W2 i Jill () G138 B 42 5 SCAR B, A5 47 IR,

HH [ B 245 5 H G (CNNIC) (2024), 28 53 IR <H [ FLER I 45 A IR St 1H 4k
o>

[ VR P 2% S22 FR 0 (2024), <2023 [ R 48 S 2R T 5>

JA 4. (2020). £ 7 7Ps PEIL /T LT 4 mj RS 5 7 WS B 70 (Master's thesis, Z &7
2P N=2)

JH383E, & 1T, (2020). BRI S — =K. BT





