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Abstract

This research aimed to: 1) study the market demand for electronic product
quality inspection devices in China, 2) study the marketing communication strategies used
to promote such devices, and 3) the development of new media to support marketing
activities in this industry. A mixed-methods approach was employed, the study collected
quantitative data from entrepreneurs in the electronics industry and conducted in-depth
interviews with marketing experts in China.

The findings revealed that 1) demand for quality inspection devices in China were
continuously growing particularly among manufacturers aiming for international standards,
2) successful companies tended to adopt to integrated marketing coonmunication (IMC)
strategies, focusing on a combination of digital media, targeted B2B marketing, and
participation in trade exhibitions, and 3) the development of new media such as product
demonstration videos and interactive online platforms played a vital role in enhancing
awareness and building trust among target audiences. The study suggested that marketers
should prioritize clear, targeted communication strategies and invest in media that
effectively showcase product quality, to gain a competitive advantage in China’s dynamic

and complex market environment.
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