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Abstract

The research aimed to: 1) examine communication management and the
development of cultural tourism potential in Hainan Province; and 2) explore strategies
for enhancing communication management in the development of Hainan's cultural
tourism. This study employed mixed-methods research design, integrating both
quantitative and qualitative approaches. For the quantitative method, data were collected
through questionnaires administered to 383 tourists across 18 cities and counties in Hainan
Province, while qualitative method involved in-depth interviews with cultural and tourism
administrators, local tour guides, inheritors of intangible cultural heritage, tourism
entrepreneurs, and both Chinese and international cultural tourists.

The findings revealed that 1) Hainan Province possessed significant potential for
cultural tourism development due to its rich ethnic diversity and unique cultural heritage.
However, the existing communication management system lacked coherence and a clear
strategic direction. Current communication practices tended to emphasize leisure and
recreation rather than the creation of cultural value, resulting in an underdeveloped image
of Hainan as a "Cultural Tourism Island." Most tourists placed greater importance on
authentic cultural experiences and reliable information than on commercial advertising
messages, and 2) the study found that the development of communication management
for cultural tourism in Hainan should adopt an integrated communication strategy that
effectively connects traditional media with new digital and social media platforms to reach
audiences across diverse age groups. Collaboration with cultural influencers and the use
of social media could help build an authentic and trustworthy cultural image.
Furthermore, communication efforts should emphasize message transparency, promote
the creation of a distinctive cultural brand to foster both economic and social
sustainability. Overall, the results indicated that systematic and participatory
communication management can significantly enhance the cultural tourism potential of
Hainan Province, promote stable growth while maintain a balance between cultural

preservation and sustainable economic development.
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