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Abstract

This research aimed to: 1) examine the context of using the Douyin
application, which is the same as Tiktok, to enhance e-commerce marketing among
small businesses in Beijing, People's Republic of China; 2) investigate user satisfaction
with the application for small business e-commerce in the same region; and 3) explore
strategic approaches for utilizing Douyin to support small business e- commerce
in Beijing. The study employed a mixed-methods research design, integrating both
quantitative and qualitative methodologies. Data were collected through document
analysis, indepth interviews with relevant stakeholders, and administered
questionnaires to 410 participants. Data analysis included: percentage, means, standard
deviations, t-tests, and F-tests.

The findings revealed that: 1) Douyin played a pivotal role in enabling small
businesses to reach customers and boost sales, particularly through the use of short-form
videos and live streaming. A majority of respondents reported regular use of the platform,
with an overall satisfaction rate of 97%, indicating that Douyin effectively met user needs; 2)
key factors influencing high satisfaction included: promotional offers (73%), product pricing
(64%), brand credibility (53%), product quality (31%), and ease of system use (77%). Most
users engaged with the app daily or 3-5 times per week and 3) regarding optimal utilization
strategies, the study suggested that small businesses should focus on producing engaging
video content, building trust through authentic user and influencer reviews, and leveraging
consumer analytics provided by the platform to tailor marketing strategies to specific target
groups. Moreover, businesses should strengthen brand image through clear and consistent
communication and employ live streaming as a core tool for fostering deep customer
relationships, thereby enhancing trust and encouraging repeat purchases. Overall,
the research highlichted that Douyin is not merely an entertainment platform, but a
powerful marketing channel. When strategically managed, it can significantly enhance

the competitiveness and sustainability of small businesses in the digital era.
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