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Abstract

The purposes of this survey research were to examine and compare the demand and
readiness of the entrepreneurs paying tax via E-banking. The research sample consisted of 85 oil retail
traders, 85 hotel operators, and 11 petroleum retail traders in auto industry. They were classified by
gender, age, education, the amount of tax paid each month, type of the establishment, and location of
the establishment. The research instrument was a questionnaire with the 5 rating scales and the
reliability level of 0.82. Mean, standard deviation, and One-Way ANOVA were applied as the
descriptive statistics. The data were analyzed to find the differences by using the Scheffe’s method.

The results were as follows: 1) The demand of entrepreneurs in Chantaburi Provincial
Administrative Organization paying tax via E-banking was at a high level in every aspect. 2) The
readiness of entrepreneurs paying tax via E-banking was at a high level and of tax payable time was at
a moderate level. 3) The comparative results of the entrepreneurs’s demand and readiness paying tax
via E-banking classified by gender, type of the establishment, and location of the establishment were
different with no statistical significant level. The aged and educated entrepreneurs paying tax each
month showed their demand and readiness in paying tax via E-banking with statistically significant

difference at 0.5 level.





