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Abstract

This research aimed to analyze information from and study communication management
at the Public Relations Office in Region 7, Chanthaburi during the 2019 Coronavirus Crisis.
Qualitative research was used to analyze content from news about Coronavirus 2019 that
appeared in the Public Relations Office’s Facebook Fan Page and in-depth interviews with senior
executives and the person responsible for producing content to be published in the Facebook Fan
Page of the Public Relations Office in District 7, Chanthaburi. The research results suggested that
the 2019 coronavirus situation has high news value. News about the pandemic was quickly and
interestingly presented by reporting on the number of infections, number of deaths, and the
severity of the disease. This motivated people to be alert and to take care of themselves.
Coronavirus 2019 is a serious disease that is easily transmitted. It is an event that people feel is
personally important to them and that has consequences for many people in terms of the
economy, society, and people’s livelihoods. During the 2019 coronavirus crisis, communication
management at the Public Relations Office in District 7, Chanthaburi was strictly implemented
according to the plan to prevent confusion. The Facebook Fan Page enhanced the radio and
television media, which were the main channels the Public Relations Office used to respond to

people's informational needs in a quick and timely manner.
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