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Abstract

This research aimed to analyze communication management and study appropriate
communication management guidelines for the empowerment of new early-stage cancer patients
in cancer survivor groups at Phrapokklao Hospital. Using qualitative research methodology, data
was collected from key informants. It consisted of 27 people : 3 doctors, 5 nurses, 10 cancer
survivors, and 9 new early-stage cancer patients, The results of the research were as follows: 1)
by creating a shared identity between cancer survivors (mentors) and new cancer patients and
generating morale, empowering communication, such as building morale, promotes positive
worldviews and attitudes and cooperative behavior regarding doctor recommended cancer
treatments among new early-stage cancer patients. 2) Empowering communication is a positive
initial interaction. This is the fundamental factor necessary for new early-stage cancer patients to
gain new knowledge. and have a positive attitude towards self-preservation. Therefore, Cancer
Survival Groups at Prapokklao Hospital should support cancer-related communication and
academic activities to enhance their communication potential. 3) Communicating with accurate
information, in a fast and modern manner, and meeting needs through various volunteer activities
can reduce stress or anxiety, improve self-esteem, and greatly improve the self-care ability of new

early-stage cancer patients.
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