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Abstract

The research aims to analyze marketing problems and to study marketing communications
for durian exports of Chanthaburi Province. It was a quantitative research study with a group of
important information providers including durian farmers from Khao Khitchakut District,
Chanthaburi Export Association, Chanthaburi Chamber of Commerce, Chanthaburi Province,
Office of Commercial Affairs, Chanthaburi Province and entrepreneurs of durian exports business
in Chanthaburi Province. The methodology of the research included information from conceptual
documents, theories and related research and field studies. The research instruments were in-depth
interviews including observations. The quality of the research tools were examined by experts.

The results found that the marketing problems with Chanthaburi durian exports were
that the market had changed, for example, durian does not meet export standards because farmers
lack knowledge and understanding about quality durian export. Moreover, there are foreign
investors who directly purchase from farmers and set their own prices that makes it more difficult
to negotiate. Besides, problems of transportation caused by the epidemic situation of the
Coronavirus 2019, the transport has to be inspected in several steps. Until it reaches the
destination, it will cause damage to the durian; rot or overripe. There is more competition in
durian market, and there were more market strategies in the exporting countries by adding
marketing channels for both online to reach more consumers and enhance the capability of their
own products. Therefore, it is important to study the market situation for exporting durian and

should be more support for organizing activities and public relations to achieve goals also



encourage farmers to gain knowledge, understand about marketing communication and
international standard. Chanthaburi Province has implemented several communication strategies.
For instance, cooperation with farmers in filming agricultural tourism activities to attract the
consumer to learn about the farmer's way of life, growing durian and trading market for tourists.
Farmers are encouraged as a group to share a common strategy and marketing planning which
Chanthaburi Province has publicized in various media, both domestically and internationally to
make durian available for sale and compete in exports effectively and achieve maximum

efficiency.

Keywords: Communication , Marketing Communication, Durian Export
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