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Abstract

The purposes of this research were: 1) to study the communication management regarding
the image of Rambhai Barni Rajabhat University; 2) to identify the communication management
strategies in terms of Rambhai Barni Rajabhat University’s image; and 3) to survey public opinion
about the communication management strategies related to the image of Rambhai Barni Rajabhat
University. The mixed method was used as research method. The qualitative data were collected
from in-depth interviews from university administrators and group meeting. The data was analyzed
by using 4 steps: interpretation, comparison, conclusion and synthesis. Likewise, the quantitative
data were collected by using a questionnaire from 400 participants. The data from questionnaires
were analyzed according to frequency, percentage, mean, and standard deviation.

The results of the research were as follows: 1) the university has a communications
management of image which focuses on creating a culture in the workplace by aligning vision,
missions and goals in the same direction as well as creating understanding and maintaining good
relationships with the public; 2) the university has strategies for managing image communication
in terms of: (1) setting up the information dissemination system to focus on presenting information
from the university to the students, parents, agencies and the public, (2) developing and maintaining
relationships with public groups, and (3) encouraging students and educational personnel to
participate in regional and national competitions which increases public knowledge of the
university; and 3) according to the public opinion survey on communication management related

to the image of university, the results showed that the communication management to create the



overall image was at the highest level. These showed that the public supports these strategies for
managing image communication. It implied that the communication management strategies can be

used as a guideline for Rambhai Barni Rajabhat University to promote a better image.

Keywords: Communication Management, Image Building





