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Abstract

The research aims to study the use of small business radio to promote the marketing of
One Tambon One Product (OTOP) entrepreneurs in Chanthaburi Provinces, through using
5 marketing tools such as advertising, public relations, marketing promotion, personal selling,
and direct marketing. Small business radio is used as the main role to reach customers for making
OTOP awareness and various services that can lead to developing marketing communications of
OTOP entrepreneurs in the future. This research conducted quantitative methods by using
a questionnaire about the use of small business radio to promote the marketing of One Tambon
One Product (OTOP) products in Chanthaburi Province. The sample was a group of 400 entrepreneurs
from 10 districts of Chanthaburi Province.

The research found that: 1) the use of small business radio to promote the marketing of
One Tambon One Product (OTOP) products by entreprencurs in Chanthaburi was overall at the
highest level, 2) the use of small business radio by entrepreneurs to promote marketing of OTOP
products, when classified by gender, age and education was different at the statistically significant
level of .05, 3) the use of small business radio by entrepreneurs to promote marketing of OTOP
products when classified by product type was different at the statistically significant level of .05.
Research recommendations: OTOP entrepreneurs in Chanthaburi should use social media because
it is easy, fast and cheap. Social media is able to produce information, respond to and reach

consumers well.

Keywords: Using small business radio, Marketing Promotion.





