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Abstract

The objectives of this research were 1) to study the factors influencing the tourists’
decision in Kood Island’s tourism in Trat 2) to compare the personal factors of genders, ages,
status, educational levels and incomes affecting the tourists’ decision in Kood Island’s tourism.
The research populations with the accidental sampling method were the 400 Thai tourists who
visited Kood Island in 2011. The research instruments were a questionnaire with the rating scale
at 5 and the reliability level of .89. The descriptive statistics were percentage, mean, standard
deviation, t-test and one way analysis of variance.

The findings were as follows 1) generally, the results showing the moderate level of the
factors affecting the tourists’ decision in Kood Island’s tourism were tourist attractions, facilities,
transportation and public information. The highest affecting factors were the service quality
2) the tourists with different genders had different decision making in visiting Kood Island,
showing the statistical significance of .05 level. The tourists with different status, ages,

educational levels and incomes showed their different opinions with no statistical significance.





